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children fit for life

At the heart of The Daily Mile brand is our wish to improve the physical, mental, emotional and social health and wellbeing of our
children— regardless of age or personal circumstances. Tone of voice in all communications should be open, positive, proactive and
succinct, and appeal to adults and children alike.

Space must be left clear around the logo for clarity, whilst retaining its ‘TAB’ structure. The logo may be used on a white or grey
(K10%) background. The logo should not be used on a patterned or colored background. The logo should not have any items place
behind it in front of it, or overlapping it. The logo should not have its transparency reduced.
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Back to School Avenir Next Regular
Miso Bold Avenir Next Demi Bold
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Dowhload a png of The Daily Mile logo



https://www.thedailymile.us/wp-content/uploads/2022/05/THE_DAILY_MILE_SCHOOLS_LOGO_RGB_USA.png



